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*70% of consumers pay at the pump. Reach consumers with credit
cards while it is top-of-mind. Ideal placement for your message and

offer.*®

* Most consumers fill up near home, work or while traveling. Reach
consumers where they live, work & play.

* Reach consumers while they are within proximity to your location.

» Consumers average up to 5 gas station visits per month.

*Source: Nacs USA Money September 29, 2005

Limo ride to the stadium,
catered pregame party,

sideline passes: $0
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You get enough of
that at work.

With this credit card,
gas actually costs less.

Save up o 95 when you pay at the pamp vith youe
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www.allovermedia.com

Retirement shouldn’t be work.

At least, not for you.

Making more possible LaSalle Bank
ABN AMAO

Because lunch breaks were made 1
for eating, not banking. |
N

Get a ..o
grip! .
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